
Ad School

Professional
Development Courses

in Graphic Design



Courses :

Basic Professional Development Course – 4 Weeks , Fee ₹15,000 

Standard  Professional Development Course – 8 Weeks ₹30,000 

Advanced Professional Development Course – 12 Weeks, ₹45,000 

    Model / Timing  :

Every Course – Wednesday, Thursday, Friday - 10 AM to 3 PM

In-Person Sessions . Hybrid Model can be considered on request

For Whom  :

This internship program is ideal for:

• Aspiring Designers  : Individuals looking to gain real-world experience in graphic design.

• Marketing & Social Media Managers  : Professionals who need to create engaging content and ads.

• Entrepreneurs/Small Business Owners  : Individuals looking to create their own brand identity, logos, 
and marketing materials.

• Advertising Professionals  : Individuals involved in creating ads, banners, flyers, etc., who want to 
polish their graphic design skills.

• Interior Designers  : Professionals who need to design presentations, brochures, or digital assets.

• Freelancers  : People wanting to expand their skill set to offer additional services in graphic design.

 

Highlights  :

• Practical Focus  : Hands-on tasks, real-life projects, and live design assignments.

• Industry-Standard Tools  : Mastering   Photoshop  and  Illustrator  for professional-grade design work.

• Live Project Exposure  : Work on live client projects or internal design tasks with a design team.

• Mentorship  : Guidance and feedback from industry professionals throughout the internship.

• Portfolio Development  : Build a professional portfolio with completed projects.

• Collaborative Work  : Experience working as part of a design team, understanding client feedback and 
project management.

 

Key Benefits from the Professional Perspective  :

• Hands-on Experience  : Gain experience working on real-world projects that will be useful for your 
portfolio.

• Enhanced Productivity  : Learn how to efficiently create graphics and digital assets for social media, 
advertising, and marketing.

• Broadened Skillset  : Develop design skills that can be applied across various industries, including 
marketing, branding, social media, advertising, and interiors.

• Mentorship  : Receive personalized feedback, career advice, and practical design guidance from 
experienced designers.

• Industry Knowledge  : Gain exposure to how design works in a professional setting and interact with 
actual clients.

• Job Readiness  : By the end of the internship, you will have the skills and a portfolio to apply for 
full-time positions in design or launch your own freelance career.

 Syllabus:  

    Week 1: Onboarding & Familiarization with Tools  

    Tasks  :

• Introduction to the team and workflow.

• Setting up   Photoshop and Illustrator.

• Introduction to the company's design guidelines.

• Test proficiency with basic tools: image editing, simple vector illustrations, basic layout design.

      Example Tasks  :

• Editing images (cropping, resizing, and enhancing) in Photoshop.

• Creating basic shapes and vector designs in Illustrator.

• Creating a simple layout in InDesign.

Week 2-3: Logo Design & Branding Projects  

    Tasks  :

• Create logos based on briefs or concepts provided by senior designers.

• Apply brand guidelines to create business cards, stationery, and other branding elements.

• Revise and refine logos and designs based on client feedback.

  Example Tasks  :

• Design and finalize logos using Illustrator.

• Create business card layouts, brochures, or letterhead designs in Illustrator/InDesign.

Week 4-5: Digital & Print Advertising Design  

    Tasks  :

• Create advertisements for digital platforms (Facebook, Instagram, Google Ads) and print.

• Design promotional flyers, banners, posters, and social media graphics.

• Focus on typography, visual hierarchy, and engaging design layouts.

  Example Tasks  :

• Design social media posts, ad banners, and email templates.

• Create print-ready flyers or posters based on a campaign brief.

• Ensure proper resolution, color settings, and formatting for both print and digital formats.

Week 6-7: Image Editing & Photo Manipulation  

    Tasks  :

• Perform advanced photo editing and manipulation in Photoshop.

• Use retouching tools (e.g., Healing Brush, Clone Stamp, Content-Aware Fill) to enhance images.

• Create image compositions by combining multiple images (for promotional materials).

• AI Image Generation.

Example Tasks  :

• Retouch product photos for an eCommerce website.

• Combine images and graphics for a digital ad or social media post.

Week 8-9: Advanced Vector Illustrations & Iconography  

    Tasks  :

• Work on creating custom vector illustrations and icons for websites, apps, and branding.

• Refine and vectorize hand-drawn sketches or concepts.

• Develop visual elements that align with the brand’s design style.

  Example Tasks  :

• Create icons for a website or app.

• Design illustrations for an infographic or marketing brochure.

Week 10: Layout Design for Magazines, Brochures, and Websites  

    Tasks  :

• Design multi-page brochures, magazine layouts, and website templates in InDesign.

• Focus on balancing text and images, understanding layout consistency, and exporting final designs for 
print.

  Example Tasks  :

• Create a multi-page brochure or magazine layout.

• Develop layouts for websites or internal reports using InDesign.

Week 11 and 12: Final Project and Presentation  

    Tasks  :

• Complete a final branding and marketing project, which may include:

• Logo, social media graphics, flyer, business cards, and website assets.

• Prepare a portfolio of completed works.

• Present the final project to the mentor or design team for feedback.

  Example Tasks  :

• Design a comprehensive marketing kit (including all elements: logo, ad banners, social media posts).

• Showcase work in a portfolio presentation to the team or mentor.

Program Deliverables 

• Daily/Weekly Task Logs  : Document the tasks completed, including design work, tools used, and 
feedback received.

• Design Portfolio  : A digital portfolio showcasing the intern’s best work, including project highlights, 
before-and-after edits, and design rationale.

• Final Project  : A comprehensive branding and marketing project that demonstrates all skills learned.

• Final Presentation  : A presentation of the intern’s work to the mentor or team, showcasing their design 
process, creative decisions, and project outcomes.

Program Evaluation

• Weekly Check-ins  : Mentors provide feedback on design choices, technical execution, and overall 
performance.

• End-of-Internship Review  : A detailed review to evaluate the intern's growth, skill development, and 
job-readiness.



Courses :

Basic Professional Development Course – 4 Weeks , Fee ₹15,000 

Standard  Professional Development Course – 8 Weeks ₹30,000 

Advanced Professional Development Course – 12 Weeks, ₹45,000 

    Model / Timing  :

Every Course – Wednesday, Thursday, Friday - 10 AM to 3 PM

In-Person Sessions . Hybrid Model can be considered on request

For Whom  :

This internship program is ideal for:

• Aspiring Designers  : Individuals looking to gain real-world experience in graphic design.

• Marketing & Social Media Managers  : Professionals who need to create engaging content and ads.

• Entrepreneurs/Small Business Owners  : Individuals looking to create their own brand identity, logos, 
and marketing materials.

• Advertising Professionals  : Individuals involved in creating ads, banners, flyers, etc., who want to 
polish their graphic design skills.

• Interior Designers  : Professionals who need to design presentations, brochures, or digital assets.

• Freelancers  : People wanting to expand their skill set to offer additional services in graphic design.

 

Highlights  :

• Practical Focus  : Hands-on tasks, real-life projects, and live design assignments.

• Industry-Standard Tools  : Mastering   Photoshop  and  Illustrator  for professional-grade design work.

• Live Project Exposure  : Work on live client projects or internal design tasks with a design team.

• Mentorship  : Guidance and feedback from industry professionals throughout the internship.

• Portfolio Development  : Build a professional portfolio with completed projects.

• Collaborative Work  : Experience working as part of a design team, understanding client feedback and 
project management.

 

Key Benefits from the Professional Perspective  :

• Hands-on Experience  : Gain experience working on real-world projects that will be useful for your 
portfolio.

• Enhanced Productivity  : Learn how to efficiently create graphics and digital assets for social media, 
advertising, and marketing.

• Broadened Skillset  : Develop design skills that can be applied across various industries, including 
marketing, branding, social media, advertising, and interiors.

• Mentorship  : Receive personalized feedback, career advice, and practical design guidance from 
experienced designers.

• Industry Knowledge  : Gain exposure to how design works in a professional setting and interact with 
actual clients.

• Job Readiness  : By the end of the internship, you will have the skills and a portfolio to apply for 
full-time positions in design or launch your own freelance career.

 Syllabus:  

    Week 1: Onboarding & Familiarization with Tools  

    Tasks  :

• Introduction to the team and workflow.

• Setting up   Photoshop and Illustrator.

• Introduction to the company's design guidelines.

• Test proficiency with basic tools: image editing, simple vector illustrations, basic layout design.

      Example Tasks  :

• Editing images (cropping, resizing, and enhancing) in Photoshop.

• Creating basic shapes and vector designs in Illustrator.

• Creating a simple layout in InDesign.

Week 2-3: Logo Design & Branding Projects  

    Tasks  :

• Create logos based on briefs or concepts provided by senior designers.

• Apply brand guidelines to create business cards, stationery, and other branding elements.

• Revise and refine logos and designs based on client feedback.

  Example Tasks  :

• Design and finalize logos using Illustrator.

• Create business card layouts, brochures, or letterhead designs in Illustrator/InDesign.

Week 4-5: Digital & Print Advertising Design  

    Tasks  :

• Create advertisements for digital platforms (Facebook, Instagram, Google Ads) and print.

• Design promotional flyers, banners, posters, and social media graphics.

• Focus on typography, visual hierarchy, and engaging design layouts.

  Example Tasks  :

• Design social media posts, ad banners, and email templates.

• Create print-ready flyers or posters based on a campaign brief.

• Ensure proper resolution, color settings, and formatting for both print and digital formats.

Week 6-7: Image Editing & Photo Manipulation  

    Tasks  :

• Perform advanced photo editing and manipulation in Photoshop.

• Use retouching tools (e.g., Healing Brush, Clone Stamp, Content-Aware Fill) to enhance images.

• Create image compositions by combining multiple images (for promotional materials).

• AI Image Generation.

Example Tasks  :

• Retouch product photos for an eCommerce website.

• Combine images and graphics for a digital ad or social media post.

Week 8-9: Advanced Vector Illustrations & Iconography  

    Tasks  :

• Work on creating custom vector illustrations and icons for websites, apps, and branding.

• Refine and vectorize hand-drawn sketches or concepts.

• Develop visual elements that align with the brand’s design style.

  Example Tasks  :

• Create icons for a website or app.

• Design illustrations for an infographic or marketing brochure.

Week 10: Layout Design for Magazines, Brochures, and Websites  

    Tasks  :

• Design multi-page brochures, magazine layouts, and website templates in InDesign.

• Focus on balancing text and images, understanding layout consistency, and exporting final designs for 
print.

  Example Tasks  :

• Create a multi-page brochure or magazine layout.

• Develop layouts for websites or internal reports using InDesign.

Week 11 and 12: Final Project and Presentation  

    Tasks  :

• Complete a final branding and marketing project, which may include:

• Logo, social media graphics, flyer, business cards, and website assets.

• Prepare a portfolio of completed works.

• Present the final project to the mentor or design team for feedback.

  Example Tasks  :

• Design a comprehensive marketing kit (including all elements: logo, ad banners, social media posts).

• Showcase work in a portfolio presentation to the team or mentor.

Program Deliverables 

• Daily/Weekly Task Logs  : Document the tasks completed, including design work, tools used, and 
feedback received.

• Design Portfolio  : A digital portfolio showcasing the intern’s best work, including project highlights, 
before-and-after edits, and design rationale.

• Final Project  : A comprehensive branding and marketing project that demonstrates all skills learned.

• Final Presentation  : A presentation of the intern’s work to the mentor or team, showcasing their design 
process, creative decisions, and project outcomes.

Program Evaluation

• Weekly Check-ins  : Mentors provide feedback on design choices, technical execution, and overall 
performance.

• End-of-Internship Review  : A detailed review to evaluate the intern's growth, skill development, and 
job-readiness.
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• Live Project Exposure  : Work on live client projects or internal design tasks with a design team.
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• Hands-on Experience  : Gain experience working on real-world projects that will be useful for your 
portfolio.

• Enhanced Productivity  : Learn how to efficiently create graphics and digital assets for social media, 
advertising, and marketing.

• Broadened Skillset  : Develop design skills that can be applied across various industries, including 
marketing, branding, social media, advertising, and interiors.

• Mentorship  : Receive personalized feedback, career advice, and practical design guidance from 
experienced designers.

• Industry Knowledge  : Gain exposure to how design works in a professional setting and interact with 
actual clients.

• Job Readiness  : By the end of the internship, you will have the skills and a portfolio to apply for 
full-time positions in design or launch your own freelance career.

 Syllabus:  

    Week 1: Onboarding & Familiarization with Tools  

    Tasks  :

• Introduction to the team and workflow.

• Setting up   Photoshop and Illustrator.

• Introduction to the company's design guidelines.

• Test proficiency with basic tools: image editing, simple vector illustrations, basic layout design.

      Example Tasks  :

• Editing images (cropping, resizing, and enhancing) in Photoshop.

• Creating basic shapes and vector designs in Illustrator.

• Creating a simple layout in InDesign.

Week 2-3: Logo Design & Branding Projects  

    Tasks  :

• Create logos based on briefs or concepts provided by senior designers.

• Apply brand guidelines to create business cards, stationery, and other branding elements.

• Revise and refine logos and designs based on client feedback.

  Example Tasks  :

• Design and finalize logos using Illustrator.

• Create business card layouts, brochures, or letterhead designs in Illustrator/InDesign.

Week 4-5: Digital & Print Advertising Design  

    Tasks  :

• Create advertisements for digital platforms (Facebook, Instagram, Google Ads) and print.

• Design promotional flyers, banners, posters, and social media graphics.

• Focus on typography, visual hierarchy, and engaging design layouts.

  Example Tasks  :

• Design social media posts, ad banners, and email templates.

• Create print-ready flyers or posters based on a campaign brief.

• Ensure proper resolution, color settings, and formatting for both print and digital formats.

Week 6-7: Image Editing & Photo Manipulation  

    Tasks  :

• Perform advanced photo editing and manipulation in Photoshop.

• Use retouching tools (e.g., Healing Brush, Clone Stamp, Content-Aware Fill) to enhance images.

• Create image compositions by combining multiple images (for promotional materials).

• AI Image Generation.

Example Tasks  :

• Retouch product photos for an eCommerce website.

• Combine images and graphics for a digital ad or social media post.

Week 8-9: Advanced Vector Illustrations & Iconography  

    Tasks  :

• Work on creating custom vector illustrations and icons for websites, apps, and branding.

• Refine and vectorize hand-drawn sketches or concepts.

• Develop visual elements that align with the brand’s design style.

  Example Tasks  :

• Create icons for a website or app.

• Design illustrations for an infographic or marketing brochure.

Week 10: Layout Design for Magazines, Brochures, and Websites  

    Tasks  :

• Design multi-page brochures, magazine layouts, and website templates in InDesign.

• Focus on balancing text and images, understanding layout consistency, and exporting final designs for 
print.

  Example Tasks  :

• Create a multi-page brochure or magazine layout.

• Develop layouts for websites or internal reports using InDesign.

Week 11 and 12: Final Project and Presentation  

    Tasks  :

• Complete a final branding and marketing project, which may include:

• Logo, social media graphics, flyer, business cards, and website assets.

• Prepare a portfolio of completed works.

• Present the final project to the mentor or design team for feedback.

  Example Tasks  :

• Design a comprehensive marketing kit (including all elements: logo, ad banners, social media posts).

• Showcase work in a portfolio presentation to the team or mentor.

Program Deliverables 

• Daily/Weekly Task Logs  : Document the tasks completed, including design work, tools used, and 
feedback received.

• Design Portfolio  : A digital portfolio showcasing the intern’s best work, including project highlights, 
before-and-after edits, and design rationale.

• Final Project  : A comprehensive branding and marketing project that demonstrates all skills learned.

• Final Presentation  : A presentation of the intern’s work to the mentor or team, showcasing their design 
process, creative decisions, and project outcomes.

Program Evaluation

• Weekly Check-ins  : Mentors provide feedback on design choices, technical execution, and overall 
performance.

• End-of-Internship Review  : A detailed review to evaluate the intern's growth, skill development, and 
job-readiness.
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• Logo, social media graphics, flyer, business cards, and website assets.

• Prepare a portfolio of completed works.

• Present the final project to the mentor or design team for feedback.

  Example Tasks  :

• Design a comprehensive marketing kit (including all elements: logo, ad banners, social media posts).

• Showcase work in a portfolio presentation to the team or mentor.
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• Daily/Weekly Task Logs  : Document the tasks completed, including design work, tools used, and 
feedback received.

• Design Portfolio  : A digital portfolio showcasing the intern’s best work, including project highlights, 
before-and-after edits, and design rationale.

• Final Project  : A comprehensive branding and marketing project that demonstrates all skills learned.

• Final Presentation  : A presentation of the intern’s work to the mentor or team, showcasing their design 
process, creative decisions, and project outcomes.

Program Evaluation

• Weekly Check-ins  : Mentors provide feedback on design choices, technical execution, and overall 
performance.

• End-of-Internship Review  : A detailed review to evaluate the intern's growth, skill development, and 
job-readiness.
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  Example Tasks  :
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    Tasks  :

• Perform advanced photo editing and manipulation in Photoshop.

• Use retouching tools (e.g., Healing Brush, Clone Stamp, Content-Aware Fill) to enhance images.
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Example Tasks  :

• Retouch product photos for an eCommerce website.

• Combine images and graphics for a digital ad or social media post.

Week 8-9: Advanced Vector Illustrations & Iconography  

    Tasks  :

• Work on creating custom vector illustrations and icons for websites, apps, and branding.

• Refine and vectorize hand-drawn sketches or concepts.

• Develop visual elements that align with the brand’s design style.

  Example Tasks  :

• Create icons for a website or app.

• Design illustrations for an infographic or marketing brochure.

Week 10: Layout Design for Magazines, Brochures, and Websites  

    Tasks  :

• Design multi-page brochures, magazine layouts, and website templates in InDesign.

• Focus on balancing text and images, understanding layout consistency, and exporting final designs for 
print.

  Example Tasks  :

• Create a multi-page brochure or magazine layout.

• Develop layouts for websites or internal reports using InDesign.

Week 11 and 12: Final Project and Presentation  

    Tasks  :

• Complete a final branding and marketing project, which may include:

• Logo, social media graphics, flyer, business cards, and website assets.

• Prepare a portfolio of completed works.

• Present the final project to the mentor or design team for feedback.

  Example Tasks  :

• Design a comprehensive marketing kit (including all elements: logo, ad banners, social media posts).

• Showcase work in a portfolio presentation to the team or mentor.

Program Deliverables 

• Daily/Weekly Task Logs  : Document the tasks completed, including design work, tools used, and 
feedback received.

• Design Portfolio  : A digital portfolio showcasing the intern’s best work, including project highlights, 
before-and-after edits, and design rationale.

• Final Project  : A comprehensive branding and marketing project that demonstrates all skills learned.

• Final Presentation  : A presentation of the intern’s work to the mentor or team, showcasing their design 
process, creative decisions, and project outcomes.

Program Evaluation

• Weekly Check-ins  : Mentors provide feedback on design choices, technical execution, and overall 
performance.

• End-of-Internship Review  : A detailed review to evaluate the intern's growth, skill development, and 
job-readiness.


